World Wine Situation and Outlook
SUMMARY

Thewinetrade proved to be very robust during 2003. U.S. wine exports, after leveling off the
last few years, took off again to reach a record high of $634 million. The European Union
(EVU) 2003 wine production wasthelowest in 10 years due to summer heat and drought, and is
not expected to increase significantly in the near term due to policy controls. U.S. wine
imports have also hit a record of $3.3 billion as domestic producers continue to battle for
market share at home. According to industry sources, wine salesin the United Stateswere up
3.9 percent in value and 4.3 percent in volume. A weaker U.S. dollar against the currencies of
key trading partners and ageneral improvement in the global economy bode well for increased
salesfor U.S. winesin 2004, with possible value and quantity increases of U.S. wine exports
between 5 and 10 percent. This situation must be tempered, however, with the fact that per
capita wine consumption is decreasing in some countries, such as Italy, France, and Spain.
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Source: U.S. Department of Agriculture, FAS Attaché Annual Repats
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Europe saw its weakest wine and must harvest in the past 10 years in 2003, according to a report from
COPA-COGECA*. Thedrop in production is primarily the result of the heat wave and drought that hit
central and southern Europe during the summer months of 2003. Thisis the fourth year in arow that
wine production has dropped in the EU-15. The most significant dropsin production are in Germany (-
21 percent), France (-16 percent), Italy (-16 percent), Luxembourg (- 15 percent), and Austria (-11
percent). Overdl production increased in Spain, Portugd, and Greece. For more information, see
GAIN report #£23213.* In addition, the planting of vinesis grictly regulated and controlled in terms of
acreage and alowed varieties. Controls remain in place to encourage the production of qudity wines
while discouraging the production of poor quality. New plantings of wine grapes are prohibited until
July 21, 2010 except under certain circumstances. For more information, see GAIN report #£23063.

“New World” (non-European) wine producers such as Austrdia have increased wine production, while
other New World producers are dropping dightly or holding to recent years levels.
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* Comrittee of Agricultural Organizations in the European Union, Ceneral

Conf ederation of Agricultural Co-operatives in the European Union.

* The d obal Agriculture Information Network (GAIN) is a variety of reports
fromthe USDA s Foreign Agricultural Service overseas posts. To access GAIN
reports, go to www fas. usda. gov/scri ptsw attachrep/ default.asp.
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The mgor European wine producing nations of France, Italy, Spain, Portugd, and Germany have 67
percent of the wine export volume market. The U.S. has 5 percent. The remaining countries have 28
percent of the wine export volume market.

U.S. Wine Production
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during 2002) of the 2003 U.S. utilized grape production, was down nearly 15 percent from the previous
year. Also for Cdifornia wine-type production decreased amogt 8 percent from 2002, raisin-type
production dropped 24 percent, and table-type production was down 9 percent. Several days of above
average temperaturesin July combined with August rainfal al contributed to dedinesinyidd. While some
acreage has been taken out of production in recent years, new bearing acreage has been added. The
average price during 2003 for Cdiforniagrapes grown to produce winewas $484 per metric ton, down $4
from 2002. Unlike Cdifornia, utilized production increased from 2002 in Georgia, North Carolina, Ohio,
Oregon, Pennsylvania, Texas, and Washington.

According to the March 10, 2004 Cdlifornia Grape Crush Report, published by the Cdifornia Agricultura
Statistics Service, the 2003 crush totaed approximately 3.4 million short tons, down 11 percent from the
2002 crush of gpproximately 3.8 million short tons. Red wine varieties accounted for the largest share of all

* Utilized production is the amount sold plus the quantities used at home or held in storage (National Agricultural
Statistics Service).
June 2004 3 FAS/USDA

Ag Export Services Division



grapes crushed, at 1.6 million short tons, down 10 percent from 2002. The 2003 whitewinevariety crush
totaled 1.2 million short tons, down 4 percent from 2002. Tons crushed of raisin type varieties totaled
gpproximately 351 thousand short tons, down 44 percent from 2002, while tons crushed of table type
varieties totaled 84 thousand short tons, up 39 percent from 2002. California grape growers received
pricesin 2003 for raisin and table grapes that were, on average, above the 2002 prices, while the prices
received for red and white wine grapeswere, on average, below the 2002 prices. The 2003 average price
of all varieties was $471.46, up 2 percent from 2002. Average pricesfor the 2003 crop by typewere as
follows. red wine grapes, $608.60, down 1 percent from 2002; white wine grapes, $428.88, down 1
percent from2002; raisin grapes, $95.12, up 26 percent; and table grapes, $91.35, up 13 percent. These
price levels have not been adjusted for inflation. Lower prices for wine-type grapes may be linked to
overproduction brought by the rapid expansion in wine-grape productioninthe early 1990s. To download
the full report go to http://www.nass.usda.gov/ca/bul/crush/Final/2003/200303gcbnarr.htm.
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Bureau population estimates. Americans are drinking more imported wines from countries such as Itay,
Augdrdia, Chile, and Spain. While French wineremainspopular, market share has been lost to some of the
more inexpengvey- priced wines from other countries.

Million Tons

During 2003, domestic wine producers had to discount and promote their winesin the face of large supplies
and growing imports. Thistrend is expected to continue in 2004.

U.S. Wine Exports

The U.S. exported 3.58 million hectoliters of wine during 2003, a 29 percent increase. The top export
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market for the U.S,, the United Kingdom, took most of the volumeincreases at 25 percent abovetheyear
before. The United Kingdom is now nearly 33 percent of our total wine export market. Growth in the
second highest export market for the U.S., Canada, dso showed strength after lackluster levels during
2002. Japan now ranks as our third top market after exports increased 49 percent during 2003. The
Netherlands ranks fourth and increased nearly 28 percent above the previous year. However, The
Netherlandsisamgjor transshipment point and much of the product isnot consumed there. See page 9 for
further information about The

Netherlands.
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exports between 5 and 10 percent are possible.
Competitive Environment

The greatest competition to the market sharefor U.S. wines comefrom the EU- 15 nations, though some of
the “New World” producers have become significant competitors as well. Discussion of the largest
competitor nations begins on page 11.

The new EU wine regime, begun during Marketing Y ear 2000/01 seeks the enhancement of quality, a
greater market orientation, and the renewd of old vineyards. Appropriations for the wine sector are as
follows 2003,€1.381 hillion ($1.546 billion); 2004, €1.214 billion ($1.359 billion). For moreinformation,
see GAIN report #24054. The top three EU countries account for about 65 percent of global trade.

Largest U.S. Wine Export Markets

United Kingdom
Production: 9,385 hectoliters (2002)
Total imports: $3.6 billion, 11.7 million hectoliters (mhl) (2003)

Total exports: $238.6 million, 363 thousand hectoliters (2003)
Sources: GAIN report, Global Trade Atlas

Wine production in the United Kingdom isminima dueto the climate. Output is predominately whitewine
(92 percent). The productiontota for the 2002 harvest was 9,385 hectoliters, amarked decrease over the
previousyear’ sharvest of 15,800 hectoliters. United Kingdom wine consumption continuesto grow, with
beer as its strongest competition. Factors contributing to growth include the increasing availability of

affordable, good quality wines and increasing British consumer affluence. Despite risng sdes, FAS Post
reportsthat the total number of British winedrinkersisfdling. Existing consumers, particularly women and
those in the 25-64 age range, are Smply drinking more.  According to Euromonitor International, per
capitawine consumption in the United Kingdom was 20.8 litersin 2003. Per cgpitawine consumption was
15.7 litersin 1997.

The strengthening of the euro helped to make U.S. wines more competitive in the United Kingdom. The
United Kingdom is the world's largest importer of wine and the largest market for U.S. wines. During
2003, U.S. exportsof wineto the United Kingdom increased nearly 25 percent in quantity, and U.S. export
vauesincreased nearly 13 percent to atotal of $212 million. U.S. wines (around 95 percent Cdifornian)
have enjoyed average annua growth rates of over 20 percent sSince 2000, and this market trend shows no
sgn of abating. United Kingdom imports from al sources were 93 percent gill wine, over 5 percent
gparkling wine, and over 1 percent flavored wine and vermouth. The U.S. isnot asgnificant player inthe
United Kingdom market for flavored wine or vermouth. Despite brand and price sengtivity of the UK
market, thereis potentia for niche markets where wines from the Pacific Northwest, New Y ork, Virginia,
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and Texas could do very well.

Sparkling wine market growth has taken place as United Kingdom consumers increase usage for more
informa occasions. Theexport market sharefor Francein the United Kingdom was stagnant in 2003, with
dight gainsin dill wine, dight losses in sparkling wines, and dight losses in flavored wines and vermouth.
Though Augrdia

showed dight
decreases in till wine .
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are currently on an

equd footing, with 50 percent of the wine imported into the United Kingdom coming from New World
producers. Forecasters predict that the New World producers will continue to take market share from
traditionad European suppliers.

TheMay 1, 2004 ascengon of 10 new countriesinto the European Union may affect United Kingdomwine
imports. While United Kingdom wineimportsfrom Bulgaria, Hungary and Romaniaare curently very low,
trade sources report that winesfrom Eastern Europe could soon have asignificant impact, dthough thiswill
probably be at the lower end of the market and may not affect U.S. market share significantly. For more
information on marketing wine in the United Kingdom, see GAIN report #UK4006.

Canada
Sales of domestic product: 871 thousand hectoliters (2002)
Total imports: $852 million, 754.6 thousand hectoliters (2003)

Total exports: $48 million, 232.7 thousand hectoliters (2003)
Sources: GAIN report, Global Trade Atlas, production figures not available,
sales figures from W.S.S.J.V./Canadian Vintners’ Association
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Record cold in Canada caused consderable grapelossesin the Niagararegion, whereasignificant portion
of the wine grapes are grown. According to industry sources, of the 11 grape varietiesgrown in Ontario,
only 3 are expected to produce anormal crop. Thepreviousyear’ sgood quality and quantity prompted an
increasein production plansfor 2003. Thishelped to offset some of theloss. Morefavorably, according to
trade sources, the harvest of icewine grapeswasthe earliest ever, December 3, 2003, bringing on alarger
crop. Vineyard plantings, now dmost exclusivey vitis vinifera (such as chardonnay, reiding, merlot, pinot
noir, carbernet sauvignon, among others), have increased over the past 6 years to gpproximately 7,500
hectares. According to Euromonitor International, wine in Canada is mainly produced in British

Columbia (36 percent of totd shipments) and Ontario (35 percent of tota shipments). The industry is
building a strong partnership with the tourism sector, which is facilitating the marketing of Canadian wine.
Despite the growing volume of wine available on the Canadian market, Canadars domestic wine sector
continuesto expand. According to Euromonitor International, per capitaconsumption of winein Canada
was 104 litersin 2003, up from 8.2 litersin 1997.

Canada continued to be the number two export market for U.S. wine. During 2003, the United States
exported about $111 million in wine to Caneda, up $19 million from 2002. About 89 percent of thewine
shipped went in the form of bottled product, 10 percent as bulk, and only 2 percent as sparkling wine.

Canadians are developing an increasing taste for imported wines and in 2002, 66 to 68 percent of
purchases were  of

imported wines. Sdales of

US wines ae facing

increesing  marketing Canada Wine Imports by Value
chdlenges due to growing
competition, particularly

300
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Main targetsfor exportsin
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countries in addition to
Hong Kong and the United Kingdom. The United Statesis Canada slargest export market, however, U.S.
imports of Canadian wine have falen from $66.9 million in 2002 to 41.3 million in 2003, adrop of nearly
39 percent.
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The Canadian wineindustry received generic support. Canadian associations promoting internationa wine
sdes are the Canadian Vintners Association, and the two regiond wine associaions: the Wine Council of
Ontario and the British Columbia Wine Inditute. For more information on wine relating to Canada, see
GAIN reports: #CA 2100, #CA2098, #CA 2021, #CA 2026, and #CA2037.

Netherlands
Production: None
Total imports: $790.6 million, 3.38 mhl (2003)

Total exports: $140.8 million, 465.6 thousand hectoliters (2003)
Sources: GAIN report, Global Trade Atlas

Wine is not produced in the Netherlands. Dutch drinkers consumed 19.6 liters of wine per capitain 2003,
up from 18.8 litersin 2000. Per capita consumption of lighter acoholic drinks continues to increase, and
red wine is said to be the most popular variety. According to Euromonitor International, thereisan
increasing preference for whitewine. Dutch med sfrequently feature mest (or cheese and sausage), which,
combined with the cold climate, support consumer preferencesfor amore hearty winetype. Y ounger wine
drinkers are more willing to experiment with different beverages, particularly New World wines.

U.S. wine shipments
to the Neherlands
increesed nearly 9-
fold from 1996 to

Netherlands Wine Imports by Vaue
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countries into the Netherlands increased 18 percent in 2003.

June 2004 9 FAS/USDA
Ag Export Services Division



Winere-exportsare significant, with Germany being the primary destination. U.S. industry sourcesbelieve
as much as 50 to 75 percent of U.S. product shipped to the Netherlands is trans-shipped to other
degtinations.

Japan
Production: 1.1 mhl (2002)
Total imports: $995 million, 2.4 mhl (2003)

Total exports: $39 million, 92.5 thousand hectoliters (2003)
Sources: GAIN report, Global Trade Atlas

In Japan, two types of wine are classified asdomestic. Theseinclude winesthat are produced with more

than 50% domestic grapes and winesthat arefermented in Japan. Somewinelabeled domesticisactudly a

bend of domestic and imported wine, and someis made from imported grape must and fermented in Japan.
Domestic wine production has been falling since 1998.

Deregulation of dcohal retalling, which took effect in September 2003, presents new opportunities as
supermarkets and convenience stores find it easier to sell wine. The indudtry is optimidtic thet wine will
become more gppedling to the younger generations as the spirits beverage sector loses market share. The
Japanese are showing an inclination towards drinking beverages that are lower in acohaol content due to
greater awareness of health issues. Beer continuesto be the most consumed alcoholic beverage. Because
per capita wine

consumptioniswell below ]

that of Europe or the Japan Wine Imports by Value
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growth potentid exigs in
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According to o 5007

Euromonitor S 4004

International, per capita é 300

wine consumption in Japan I

was 838 liters in 2003, = 2007

down from 105 liters in 1001

1997. o ] i.,.. L-j.,_-'j,_-j,_-j ]

%

T b % Ty % e, %
Recovering  from  the e,
dagnation that followed

the wine boom of 1998, Source: Global Trade Atlas [= 2001 ®2002 T2003]
U.S. exports to Japan are enjoying expanding saes in terms of quantity. Shipments in 2003 to Japan
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increased 49 percent to 465,000 hectoliters. Exportslast year conssted of 75 percent bottled product and
10 percent bulk. During 2002, theratio was 87 percent bottled and 10 percent bulk. 1n 2001, 74 percent
bottled and 21 percent bulk. Much of the bulk wineisbottled in country and marketed under a Japanese
domestic brand name. Because of the import tariff level on bottled wine, Japanese manufacturers have a
sgnificant price advantagein re-bottling the bulk wine that isassessed at alower tariff leve. It gppearsthat
with abundant supplies of U.S. wine available, more bottled wines at better prices are making it into the
Japanese market, perhaps at the expense of the domestic wine market.

The Wine Indtitute (W) has been actively promoting Cdifornia wines for over 15 years. Activities are
primarily trade-oriented and include trade tastings, retail display programs, and the WI's groundbreaking
Wine-By-The-Glass (WBTG) promotion. The WBTG supports restaurants and wine bars to conduct
promationsof individua glasssdesof Cdiforniawines. Other wine producing states, including Washington
and Oregon, are d o attracting market interest. For more information, see GAIN report #£JA536.

Top Competitor Countriesfor U.S. Wine

France
Production: 51.97 mhl (2002)
Total imports: $565.6 million, 5.1 mhl (2003)

Total exports: $6.6 billion, 15.4 mhl (2003)
Sources: GAIN report, Global Trade Atlas

France.is the world's nymber _

one wine producer with S1 France Wine Exports by Volume
million hectolitersin 2002 and a

2003 vintage currently estimated
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consumption  in  France S 100-
continued last year and is 504
expected to continue in coming N
years. Per capita wine . « ‘
consumption in France has %% %”%%% 4%%%%&%% %%% %”@%’9
decreased from 103 liters in @, ®
1980 to 58 litersin 2002.
Source: Global Trade Atlas = 2001 ® 2002 O 2003
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France continues to lose market share among itsmgor clientsto New World wines. According to Globa
Trade Atlas, French wine export quantities decreased over 3 percent in CY 2003. In terms of vaue,
French wine exports increased dmost 21 percent. Mgor destinations for French wine continue to be the
United Kingdom, Germany, Bdgium-Luxembourg, the Netherlands, and the United States. The U.S.
market represents 6.4 percent in volume and 16.3 percent in value of France's export market. Althoughthe
United States represents less than 2 percent of total French wineimports, French imports of U.S. wines
have been growing steadily from 18,390 hectolitersin 1995 to 103,320 hectolitersin 2003, an increase of
well over 400 percent.

The French Office of Wines and Vines (ONIVINS) had a budget in calendar year (CY) 2002 of €10.4
million ($11.6 million, using the same exchange rate as on page 8) for financing domestic and internationd
promotiona campaigns. For more information see GAIN report #/R3072.

Italy
Production: 47.2 mhl (2003)
Total imports: $273.7 million, 1.58 mhl (2003)

Total exports: $3.2 billion, 14.3 mhl (2003)
Sources: GAIN report, Global Trade Atlas

Italy’ s 2003 wine production rose by 6 percent from 2002 to 47.2 million hectoliters, but remained well
below the average leved of the previous years. Drought and hesat affected the quantity and qudity of the
cop, @&  some
vineyards are located
in aress that are not

eesily irrigeted, After Italy Wine Exports by Volume
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and 1990s, the area 600-
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about 800,000 & 4007
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Consumers are not drinking wine as frequently at lunch asin the past and when they do consumeit, they
tend to favor higher qudity wines. According to Euromonitor International, per capitawine consumption
in ltaly was 49.9 litersin 2003, adrop from 61.4 litersin 1997.

According to Globa Trade Atlas, 2003 Italian wine exportsincreased 13 percent in vaue and decreased
1.2 percent in volume. Germany isthe top export market for Italian wine, while the U.S. market accounts
forl3 percent by volume, and France accounts for 12 percent by volume of Itaian exports. The United
Statesimported 19 percent morewinefrom Italy in value and nearly 6 percent in volumeduring 2003. Itay
has been the top wine supplier to the United Statesin terms of volume for many years.

Shipments of U.S. wineto Itay continue to be minimal. Italy imports 72 percent of its wine from France
and Spain. For more information see GAIN report # T3029.

Spain
Production: 36 mhl (2002)
Total imports: $106.9 million, 345 thousand hectoliters (2003)

Total exports: $1.7 billion, 12.4 mhl (2003)
Sources: GAIN report, Global Trade Atlas

Spain's 2003 wine vintage is
currently estimated at about

37 million hectoliters.  Last Spain Wine Exports by Volume
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Wine consumptionin Spainis

declining due to consumer Source: Global Trade Atlas |m 2001 ® 2002 O 2003]

habits, anti-acohol

campaigns, and increased competition from other beveragesincluding bottled watersand beer. Per capita
consumption of bottled wine in Spain was 29.6 litersin 2002, down from 34.6 litersin 1999. Tablewine
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consumption in Spain is dedining and quaity wine consumption is growing dowly.

U.S. wine imports from Spain rank fifth after Itay, Austrdia, France, and Chile in terms of volume and
fourth after France, Itdy, and Audrdiain termsof vaue. Theimport volumewas up 14 percent and import
vaue figure was up 19 percent during 2003. For more information see GAIN report #5P3040.

Australia
Production: 9.9 mhl (2002)
Total imports: $106.2 million, 164.2 thousand hectoliters (2003)

Total exports: $1.5 billion, 5.4 mhl (2003)
Sources: GAIN report, Global Trade Atlas

Australian wine production during 2003/04 is expected to increase by nearly 18 percent at 12.5 million
hectaliters, driven by increased plantings and more normal wesether following adrought. Thisproductionis
edimated to be about 34 percent white wine and 57 percent red. Grape prices have been under pressure
with the larger output over the past severd years. Growth of domestic wine consumption has picked up
congderably, with domestic wine sdes now growing a an 8-9 percent annual rate. However, overseas
shipments have exceeded domestic salessince 2001/02. Per capitawine consumptionin Augtrdiafor 2002
wasjust below 20 liters. This

represents an increase from

the Euromonitor

International reported level Australia Wine Exports by Volume
of 18.8 liters per capita in

1997. 250.
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the Audtrdian dollar srengthening invaue. Audrdiahasbecomeamgor competitor with the United States
in our primary market, the United Kingdom.
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June 2004 14 FAS/USDA
Ag Export Services Division



Audrdian companies are buying wineries and seeking acquistions and partnerships abroad to take
advantage of growth projected for markets overseas. For example, Audtralias Foster's (Berringer Blass),
consdered to be one of the three largest wine groups in the world, increased their wine holdings in
Audrdia Congédlation Wines, oneof theother "big threg”, recently bought BRL Hardy, Audtrdiaslargest
wine producer by volume. For more information, see GAIN report #AS3018.

Argentina
Production: 12.7 mhl (2002)
Total imports: $1.2 million, 3.6 thousand hectoliters (2003)

Total exports: $175.6 million, 2 mhl (2003)
Sources: GAIN report, Global Trade Atlas
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Export volumesfor al wine categorieswere boosted by afavorable exchange rate and steedy international
demand, with an expected growth in CY 2003 of 18 percent. Export vaues are not expected to grow as
much asvolumesin CY 2003 dueto low internationd prices. Export vauegrowth did not exceed 13% ($7
million) in the time frame of January-May 2003. Imports are not expected to recover in CY 2003 dueto
the high exchange rate and the economic recesson in Argentina

Argentina ranked 10" as a supplier of wineto the U.S. in volume and 8" in valuein CY 2003. Imports
from Argentinato the U.S. grew in CY 2003 by 16 percent in volume and by dmost 7 percent in vaue.

Argentina s wine sector still holds agreat ded of promise and is expected to grow in CY 2003. Foreign
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companies continue to invest cautioudy in thelr dready-existing operations and arelooking to expand their
landholdings. For more information, see GAIN report #AR3030.

South Africa
Production: 9.6 mhl (2003)
Total imports: $12.5 million, 440 thousand hectoliters (2003)

Total exports: $428 million, 2.3 mhl (2003)
Sources: GAIN report, Global Trade Atlas

In South Africa, wine
producers are expecting
a better harvest both in

tems of quity and S th Africa Wine Exports by Volume
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South Africals wine industry has undergone mgjor changes in the last 10 years. Recent developments
include the establishment of a new regulatory and inditutiona framework. The free market system has
created huge export opportunities but aso strict competition from other wine producing countries. A high
demand for red wineis forcing South Africato shift its plantingsin favor of red wine varieties.

South Africa's wine exports jumped 23 percent in 2002 partly in response to aweaker Rand. Since that
time, there was an improvement in the Rand that was expected to benefit U.S. wine exporters in 2003.
However, U.S. wine exportsto South Africacontinueto be minima at $36,000 in value and 342 hectoliters
involume in CY 2003. In CY 2003, South Africa ranks 11™ as a supplier of wineto the U.S. in both
volume and value. Importsfrom South Africato the U.S. grew in CY 2003 by 21 percent in volume and

June 2004 16 FAS/USDA
Ag Export Services Division



by 38 percent in vaue.

South Africa benefits from a duty-free treatment for itswine exportsto the U.S. under the African Growth
and Opportunity Act (AGOA). For more information, see GAIN report #SF4005.

Chile
Production: 5.8 mhl (2001 for marketing year Jan.-Dec. 2002)
Total imports: $894 thousand, 90 thousand hectoliters (2003)

Total exports: $680 million, 4 mhl (2003)
Sources: GAIN report, Global Trade Atlas

The Chileans continue their drive to improve the qudity of their wine. Wine production of 5.8 million
hectoliters for MY 2001 (Jan.-Dec. 2002) was dightly smdler than forecasted, in spite of a significant
increase in the harvested area. Totd production for MY 2002 (Jan.-Dec. 2003) is expected to remain
gmilar to MY 2001.
Over 60 percent of
Childs totd yearly

ure Dodwton s Chile Wine Exports by Volume

Chile continues to be 70

thefourth-largest wine 60

supplier to the U.S. p 50

market,  supplying =S 40

about 4 percent of 5 30

U.S. imports during Z 5

2003, down from the 10

5 percent seen during 0

2002. According to

Euromonitor %%,%”% c'\%}%% %%4 % %o % 4@%7%%%
International,  per @%, %
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litersin 2003. up from 11.4 litersin 1997.

The Chilean wineindustry does not expect to sgnificantly increase exportsto the European Union, despite
thesigning of aFree Trade Agreement, sncedutiesweredready low. The Free Trade Agreement with the
U.S. dsoisexpected to have only alimited effect on wine export volumes to the U.S. as the duty of 6.3
cents per liter is scheduled to be phased out over 12 years. For more information see GAIN report
#C13012.
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For a complete selection on FASworldwide reporting visit http://www.fas.usda.gov. Regular winereportsare
published on Argentina, Australia, Chile, South Africa, France, Germany, Italy, Japan, Mexico, Spain, Sweden,
and the United Kingdom. Periodic worldwide voluntary reports are also available. Also, please visit our trade
database on line at http://www.fas.usda.gov/ustrade for information on U.S. imports and exports. Check out the
wine webpage at http://www.fas.usda.gov/agx/processed/Wine/wine.html. For country and regional tariff and tax
information, please refer to http://www.ita.doc.gov/td/tic/tariff/country tariff.ntm For information on production
and trade, contact Dorsey Luchok at 202-720-3083. For information on marketing contact Nancy Hubbell at 202-
720-9487.
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